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> KEPEIG yIa Opiotigveg MpwToBouAicg

Ta 000 Bacikd pWTAPATA Eival:

(1) Mw¢ Ba 0pyavVWCOUUE TIC OPACTNPIOTNTEC HaC

(1) Motog Ba eivat 0 Adyo¢ pac- n ouaia TNE TAPEUPBAGAE MG

2 TNV TPWTN CLUVAVTNGH HOC X0 dIATUTIWAOEL TNV AToyPn OTI 0 AOYOC MO
Ba mpémel va xapaktnpidetal omo :

- TNV avumopadeon

- TIC EVOANAKTIKEC TIPOTACEIC

- T JIGALON TWV EVPWHLBWY, BETIKWVY Kal apVNTIKWY

2TOX0C MO €ival N KIvnTomoinan tn¢ Kovwviag w¢ mpolmobean yid
dnuioupyia Tov «Evpwmaikoy Arjpou». X1 AoylK ouTh 6o TPEMEL va
KOTOOTOUME €VaC OMO TOUC (POPEIC PE TOUG OToIoLC Ta BECUIKA Gpyava
¢ EE Ba avamtvooouv d10Aoyo oUOP@wva pe  To GpbBpo 11 1TnC
(evomoinuévng) ZuvBnkn¢ tn¢ Alooafwvag mou dlaAauPBavel 0TI «ta
BeopIkd Opyava  d1aTnPoLV avoIxXTO, O10@OVH Kal TAKTIKO O1GAOYO WE TIC
AVTITTPOOWTEVTIKEC EVWOEIC KO TNV KOIVWVIO TWV TTOAITWV.

ApooTnpldTnTeC - target groups-agenda
EKTOC amd TIC Aiyo- TOAD KabBlepwuével OpaoTnpIoTnTeC ( MEAETEC,
OLVEDPLN, NUEPIdEC, KAT) Ba UTOPOVCAUE VO OKEPBOUUE KOl TO

TIOPOKOTW:

1.dortnTéc: Opydvwon (unviaiov) «Epyaotnpiov Evpwmnalkrg
Evomoinong» yia @oitnteg pe tn otipién tn¢ Emitponn .

2.ETIAEYUEVEC KOIVWVIKEC OpadeC : Opydvwan GCUVOVIACTEWVY
decision- makers, opinion leaders pg EMIAEYMEVEC KOIVWVIKEC



OMOOEC YIo oulATnon , OVTOAAAYH OMOYEWV TAVW OFE KPIioluo
Bépata TN¢ Evpwmakng agenda .

3. ©¢éomion AIKTO0L «Eupwmaicv AVTATIOKPITWV» O PEYAAEC
TOAEIC TNC EANGDOC

4. Kabigpwan tov Beopol Twv « Pidwv Tou Epwmaikol Aruou»
5. Anuioupyia 10toceAidac « H EVOANOKTIKA Evpwmn»

6. EupnuOTIKN 0&10T0inaon tng «mPwTOBOVAINC TwV TTOAITWV,
€QPO00V ETIKLPWBEI Kal EQappoaBei N Zuvenkn TN Alocafwvac.

T.KoB1Epwan auvAvtnong eVvNUEPWONC/TPORANUATIOUOU TIPIV 1
UETA amo KABe Evpwmalko ZuuBoUAIo.

OMo 1o mopamdvw Ba  (umopoloov va) Tpoydatonoinéoly peE N
ouvepyaaoio ¢ Evpwmoaikng EMITPOMAC Kol GAAWY (QOPEWV EVTOC Kal
EKTOC XWPOC PE TN dNUIovupyia OXETIKOU SIKTUOUL GLVEPYATIOC.



