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The Clinton Global Initiative

would like to express 

sincere gratitude 

to the individuals, foundations 

and corporations

supporting this inaugural meeting.



B. Thomas Golisano
Major Underwriter of the Clinton Global Initiative

Greetings to everyone gathered for the first-ever meeting of the 
Clinton Global Initiative. I am pleased to support such an ambitious 
and worthy endeavor. Although my philanthropic efforts to date 
have been concentrated primarily in my community in Upstate 
New York, I have long desired to enter the global arena of giving 
but was waiting for the right opportunity.

Today, I have finally found it. I believe wholeheartedly in President 
Clinton’s vision of bringing together this group to identify and 
implement programs to solve the major problems facing our world. 
This is a new step for me, but I am confident that the Clinton 
Global Initiative’s practical approach will yield workable solutions, 
and I am happy to be a part of this effort.

I look forward to working with everyone here to make a significant 
and positive difference in the world.

With best wishes,

£
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B. Thomas Golisano is the founder and chairman of the Board of Directors 
of Paychex, Inc., in Rochester, New York. Paychex is a leading national 
provider of payroll, human resource, and benefits solutions for small- 
and medium-sized businesses. Mr. Golisano stepped down as president 
and CEO of Paychex in October 2004 after 33 years in those roles.

Mr. Golisano is a strong advocate for the reduction of substance abuse 
and teen pregnancy and serves on the executive committee of Prevention 
Partners, a Rochester coalition designed to combat illegal drugs and 
alcohol abuse. He is founder of the B. Thomas Golisano Foundation, 
which awards grants to organizations dedicated to providing opportunities 
for those with disabilities and offering support to their families.

Mr. Golisano demonstrates ongoing generosity and commitment to his 
community:

• February 2001, $14 million to Rochester Institute of Technology
• October 2001, $5 million to Roberts Wesleyan College in 

Rochester
• April 2002, $14 million to Strong Children’s Hospital in 

Rochester
• November 2002, $5 million to Thompson Health in Canandaigua
• October 2003, $5 million to Nazareth College, a private college 

in Rochester
• January 2004, $2 million to WXXI Public Broadcasting in Rochester

Mr. Golisano has often been recognized for his entrepreneurial, civic, and 
philanthropic achievements and endeavors. In June 2002, Mr. Golisano 
was awarded the David T. Kearns Medal of Distinction, which recognizes 
significant achievements in business, public service, and education, by the 
University of Rochester’s William E. Simon Graduate School of Business 
Administration. Mr. Golisano was named Outstanding Philanthropist 
for 2004 by the National Association of Fundraising Professionals.
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citigroupj
For 200 years, Citigroup has been a leader in providing financial 
products and services that help people Improve their lives, 
businesses grow, and communities prosper.

We are the largest financial services organization in the world, 
with our size, breadth, and scope unmatched by any in the 
industry. And one of our beliefs is to make communities better 
where we live and work.

This philosophy drives our community initiatives and philanthropy, 
whether helping people help themselves through microfinance, 
providing capital to strengthen low-income communities, teaching 
young people how to handle their personal finances, or supporting 
educational and cultural activities globally.

Our work in the community has yielded us recognition for which 
we are quite honored. Citigroup was again named as a component 
of the Dow Jones Sustainability World Index, which recognizes 
companies in the top 10 percent in terms of environmental, 
social and economic performance.

We also continue to be listed on the FTSE4Good Index for 
having met specific criteria relating to environmental sustainability, 
corporate citizenship, shareholder returns, and support of 
human rights.

In 2004, Citigroup earned $17 billion. With 300,000 employees 
working in a dozen or more businesses — and in some 9,000 
locations across nearly 100 countries — we also may be the 
world’s most diversified financial company, providing access to 
capital for millions of people globally.

At Citigroup, our goal is to be the most respected global financial 
services company. By embracing our company’s core values — 
our Shared Responsibilities to our clients, each other, and our 
franchise — we have every confidence we will get there.



Making a difference where we 
live and w o rk ...
For more than 100 years, in more than 100 countries, Citigroup 
has played an important role in helping people around the world 
achieve their goals and lead productive lives.Through our work 
and partnerships with organizations both public and private, we 
help revitalize neighborhoods and provide affordable housing; 
support economic growth opportunities while protecting the 
environment; advocate financial education and employee 
volunteerism; and create the products and services that help 
communities meet their full potential.

.. .and we're just getting started.

citigroupj
©  2005 Citigroup Global Markets Inc. Member SIPC. CITIGROUP and the Umbrella Device are trademarks 
and service marks o f Citicorp or its affiliates and are used and registered throughout the world.
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Energy Developments and Investments Corporation

Energy Developments and Investments Corporation ("EDIC") Is 
an Independent energy company. Its activities include exploration, 
production, marketing, storage and shipment of oil and natural 
gas transportation.

The Company Is continuously analyzing new developments 
and business opportunities in the energy sector, and has been 
focusing Its efforts on Central Asian countries, carrying out 
exploration, production, marketing and transportation of hydro­
carbons. Recently, EDIC has been working to develop the 
European gas energy market.

EDIC’s strategy is oriented towards profitable growth, taking into 
account the rational exploration and exploitation of its resources 
while maintaining high standards in the preservation of the 
environment and reaffirming its commitment to contributing to 
sustainable development by making increasingly accessible 
to markets the cleanest source of thermal energy available to 
date, natural gas.

EDIC’s performance relies on its solid management and on 
the efficiency, creativity and expertise of its staff, backed by a 
remarkable reputation in the communities where it carries out 
its activities.
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GROUNDS OF PROGRESS

Growth is pushed forward by our work.
Energy Developments and Investments Corporation is creating 

opportunities for development and progress through the 
acquired experience, technology and expertise of its people.

E n e rgy D evelop m en ts and In vestm en ts C orporation



FT
FINANCIAL
TIMES

Financial Times is the world’s leading business newspaper, inter­
nationally recognized for delivering accurate, incisive and timely 
business journalism to an increasingly mobile audience of global 
business leaders and decision-makers. It is dedicated to provid­
ing business news, data and analysis that is indispensable to 
executives, government influencers, and opinion leaders around 
the world. Whether In print or online, the Financial Times is 
essential reading for the global business community.

Printed in 23 sites worldwide, the Financial Times newspaper 
currently has a daily circulation of over 430,000 and a readership 
of more than 1 million people worldwide. FT.com (http://www.ft.com) 
is one of the world’s leading business Information portals, and 
the Internet partner of the Financial Times. It combines agenda­
setting editorial content with comment and analysis, relevant 
financial data, discussion groups, unique dossiers on key business 
people and a range of tools to search the web, manage a working 
day and seek out leisure opportunities. FT.com has 3.9 million 
unique monthly users that generate over 59.6 million monthly 
page views.

http://www.ft.com


The world is flat, 
42 pages long and pink. FT

A global view for a global world FINANCIAL
TIMES

The Financial Times is honored to be the
sole media sponsor of the Clinton Global Initiative.



Fried, Frank, Flams, Shriver & Jacobson LLP is a leading 
international law firm with more than 500 lawyers located in offices 
in New York, Washington, DC, London, Paris and Frankfurt.
Our rich and distinguished traditions date back to the beginning 
of the twentieth century. At Fried Frank, we are best known for, 
and take great pride in, our ability to craft sophisticated and 
imaginative solutions for complex issues and intricate business 
transactions, frequently creating the precedents that others 
follow. Fried Frank lawyers work on some of Wall Street’s largest 
and most high profile transactions. We work closely with our clients, 
as a team, to have a practical understanding of their business needs 
and provide practical advice. As business lawyers, we seek to 
assist each client to meet Its economic goals, while providing 
the tools necessary for the client to make well-informed decisions 
suitable to its own risk and tolerance and the marketplace.
We serve our clients in all situations and seek to develop in our 
attorneys an uncompromising dedication to client service and 
the achievement of our clients’ objectives.

Fried Frank lawyers regularly represent major Investment-banking 
firms, private equity houses and hedge funds, as well as many of 
the largest companies in the world. The firm offers legal counsel 
on M&A and corporate finance matters, white-collar criminal 
defense and civil litigation, securities regulation, compliance and 
enforcement, government contracts, real estate, tax, bankruptcy, 
antitrust, benefits and compensation, intellectual property and 
technology, international trade, and trusts and estates. The firm 
also has a longstanding commitment to public service and pro 
bono activities. We have undertaken work on behalf of refugees, 
death-row inmates, victims of racial and other discrimination and 
other disadvantaged persons. More information on Fried Frank 
can be found at www.frledfrank.com.

http://www.frledfrank.com


Proud to be an inaugural sponsor 
of the Clinton Global Initiative.

i
 Fried, Frank,  Harris,  Shr iver  & Jacobson LLP
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Goldman
Sadis

Goldman Sachs is a global investment banking, securities 
and investment management firm. We provide a wide range of 
services to a substantial and diversified client base that includes 
corporations, institutional investors, governments, non-profit 
organizations and individuals. Our headquarters is in New York 
and we maintain significant offices In London, Frankfurt, Tokyo, 
Hong Kong and other financial centers around the world.

Founded in 1869, Goldman Sachs has sustained a long 
commitment to hiring and training outstanding leaders. Our 
business principles are rooted in integrity, a commitment to 
excellence, innovation and teamwork. These shared set of 
values enable us to execute successfully a business strategy 
that is focused on extraordinary client service and superior 
long-term financial performance for our shareholders.

We conduct our business In increasingly complex markets.
Our people must continually find new ways to provide access 
to capital, manage risk and provide investment opportunities 
for our clients to enable them to realize their goals. We judge 
ourselves on our ability to help clients anticipate and respond 
to changing market conditions and to create opportunities that 
merit the trust they place in us.



GOLDMAN, SACHS & CO.
IS PROUD TO SPONSOR 
THE CLINTON GLOBAL INITIATIVE.

§  oldman 
acfts

© Goldman, Sachs & Co., 2005. All rights reserved.



G oogle
Google’s mission is to organize the world’s information and make 
it universally accessible and useful.

As a first step to fulfilling that mission, Google’s founders Larry 
Page and Sergey Brin developed a new approach to online 
search that took root in a Stanford University dorm room and 
quickly spread to information seekers around the globe. Google 
is now widely recognized as the world's largest search engine— 
an easy-to-use free service that usually returns relevant results 
in a fraction of a second.

When you visit www.aoogle.com or one of the dozens of other 
Google domains, you’ll be able to find information in many 
different languages; check stock quotes, maps, and news 
headlines; lookup phonebook listings for every city in the United 
States; search more than two billion images and peruse the 
world’s largest archive of Usenet messages—more than 1 billion 
posts dating back to 1981.

Google is a public and profitable company focused on search 
services. Named for the mathematical term “googol”, Google 
operates web sites at many international domains, with the most 
trafficked being www.google.com. Google is widely recognized 
as the “World’s Best Search Engine” and is fast, accurate and 
easy to use. The company also serves corporate clients, including 
advertisers, content publishers and site managers with cost- 
effective advertising and a wide range of revenue generating 
search services. Google’s breakthrough technology and continued 
innovation serve the company's mission of “organizing the world’s 
information and making it universally accessible and useful."

http://www.aoogle.com
http://www.google.com


“You can change the reality of 
human history by systemic action 77

BILL CLINTON

Look at a problem from a wide enough angle and its contours are bound 
to come into sharper focus. Google applauds, and is proud to support, 
the Clinton Global Initiative, which is looking at some of Planet Earth’s 
toughest problems -  education, health care, religious reconciliation, 
economic empowerment -  from some of its widest angles. Thank 
you, Mr. President, for inspiring us with both your ambition and your 

(achievements.



L O U I S E  T  B L O U I N
F O U N D A T I O N

The Louise T Blouin Foundation was formed in May 2005 to 
promote an understanding of art, culture, and creativity, and the 
value of each in building stronger societies.

The Foundation’s primary goals are to:
1. Initiate educational programs and think-tanks to promote 

creative thinking and cross-disciplinary approaches
2. Encourage a better understanding of cultures beyond borders 

through international cooperation and collaboration
3. Increase governmental Investment in cultural activities

The Foundation, created by Mrs Louise T Blouin MacBain, currently 
has a presence in London, Paris, New York and other locations 
around the world, including China. Early Foundation initiatives 
Include: funding a research project with the OECD to support the 
statistical measurement of the value of cultural activity towards the 
overall well-being of a country; the endowment of a Chair in History 
of Art at a major university to enhance visual learning and cross- 
disciplinary teaching; and the creation of an annual international 
think-tank of the world’s leading philosophers, historians, artists, 
entrepreneurs and scientists.

The LTB Foundation Is dedicated to working across all academic 
disciplines, as well as with governments, businesses and cultural 
agencies throughout the world to support and advance Its mission. 
Each year, the Foundation will honor exceptional contributions to 
cultural development through the Louise T Blouin Foundation Awards. 
Recipients of this year’s inaugural awards Include His Majesty King 
Abdullah II, Dr. Richard Axel, former US President William J. Clinton, 
Anish Kapoor, Professor Elie Wiesel, and Robert Wilson.

The Louise T Blouin Foundation believes in the power of culture- 
through the arts, sciences and education-to unite and inspire people 
of all nations regardless of religion or political beliefs Learn more 
about the Louise T Blouin Foundation at www.ltbfoundatlon.org.

http://www.ltbfoundatlon.org


L O U I S E  T  B L O U I N
F O U N D A T I O N

W E  A R E  D E L I G H T E D  T O  S U P P O R T  
T H E  C L I N T O N  G L O B A L  I N I T I A T I V E

O U R  F O U N D A T I O N  IS A  P H I L A N T H R O P I C  A G E N C Y  
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M A C B A I N ,  W E  A R E  C O M M I T T E D  T O  P R O M O T I N G  

T H E  U N D E R S T A N D I N G  O F  C R E A T I V I T Y  A N D  

C U L T U R E  A N D  T H E  V A L U E  O F  E A C H  IN B U I L D I N G  

S T R O N G E R  S O C I E T I E S .

T H E  C L I N T O N  G L O B A L  I N I T I A T I V E ’ S M I S S I O N  

IS T O  F I N D  I N N O V A T I V E  S O L U T I O N S  TO G L O B A L  

C H A L L E N G E S .  W E  B E L I E V E  T H A T  C U L T U R E  

A N D  C R E A T I V I T Y  C A N  P L A Y  A  U N I Q U E  R O L E  IN 

T H I S  P R O C E S S .
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MITTAL
Mittal Steel is the largest steelmaker in the world, with shipments 
of 42.1 million tons and revenues of over $22 billion in 2004.
The product of a merger announced in October 2004 between 
LNM Holdings and Ispat International, Mittal Steel is the world's 
most global steel producer with steel-making facilities in 14 
countries and sales and marketing offices In a further 11.
We employ 179,000 people spanning 45 different nationalities. 
Our shares are listed on the New York and Amsterdam stock 
exchanges.

Mittal Steel has set the pace for the consolidation and globalisation 
of the world steel industry. We have taken on a range of acquisitions, 
many of them formerly public sector-owned companies, and 
made successes of them. In the process we have spread best 
practice and modern production techniques throughout our 
plants. Our capital investment programme is unmatched in the 
Industry.

Our 5000 strong customer base, spanning 120 countries, includes 
household names In the automotive, engineering and appliance 
sectors. A force In every segment of the steel market, Mittal 
Steel produces a broad range of high-quality finished and 
semi-finished products for the flat and long products markets.

Mittal Steel Is among the most efficient steel producers in the 
world. We encompass all aspects of modern steelmaking, 
combining both integrated and mini-mill facilities and producing 
much of the iron ore and coking coal used In our furnaces.
We are also among the most advanced steel makers, operating 
a range of modern technologies. We have pioneered the use of 
direct reduced Iron (DRI) as a raw material source and are now 
the world’s biggest producer of DRI. With two technical research 
facilities, our product development teams are ready to meet the 
needs of the most demanding customers.



Worldwide
commitment.

World-class
performance.

At Mittal Steel we have been a 
driving force In the consolidation and 

revitalisation of the steel industry. 
We are now the world number one in 

global steel production with a position 
of strength across four continents. 

A position from which we are building 
a world-class steel institution.

m ¡tta ls te e l.co m

MITTAL
Shaping the future of steel



IMOKIA
Connecting People
About Nokia -  Nokia’s strategic intent is to deliver true value to 
enterprises by offering an exceptional range of business mobile 
phones that integrate voice, messaging, and common applications. 
In addition, Nokia provides a range of connectivity and network 
security offerings to ensure the each worker is granted the 
appropriate level of access, has a secure connection from their 
mobile devices with email protection, whether it be a Nokia 
phone or another mobile device, to the enterprise network.

Nokia Mobile Business Devices -  Nokia offers the most pro­
gressive range of mobile business devices and enhancements 
that interoperate with industry leading IT systems—all optimized 
for today’s business professionals. Nokia has designed two lines 
of business phones: Messengers and Communicators, both 
with a full keyboard to enable fast text-input and easy navigation 
for advanced messaging like mobile email.

Mobile Email -  Nokia enables business users to access and 
manage business critical applications such as email, calendar 
and contacts efficiently regardless of device and location.
Nokia offers businesses the freedom to select combinations of 
devices, delivery options, and deployment methods for mobile 
email based on needs or cost or both.

Mobile Connectivity -  Nokia’s comprehensive product portfolio 
includes VPN technologies based on both IPSec and SSL to 
ensure that customers, partners and employees can choose 
when, where and how to access mission-critical applications 
and data. These Mobile Connectivity solutions allow enterprises 
to ensure control and confidentiality, and appropriate access to, 
from and within a fixed or wireless network.

Network Security -  Nokia offers a range of firewall appliances 
to meet the toughest security challenges. Nokia purpose-built 
appliances running Check Point firewall software provides a 
foundation that is built from the ground up for network security.



At Nokia, we believe in investing in 
our shared future. Nokia develops 
products and services that encourage 
communication and the exchange of 
ideas among people and societies.
We are using our strengths—connecting 
and communicating—to help make 
a difference.

We at Nokia share a commitment to 
the goals of the Clinton Global Initiative 
and recognize the importance of finding 
lasting solutions to the most pressing 
issues of our day. We are proud to be 
a part of this effort and commend all 
attendees for working together to 
better our world.

To learn more about Nokia's 
community and environmental 
activities, visit nokia.com.

IMOKIA
Connecting People



Starbucks Corporation is the leading retailer, roaster and brand 
of specialty coffee in the world, with more than 9,500 retail 
locations in North America, Latin America, Europe, the Middle 
East and the Pacific Rim. The Company is committed to offering 
the highest quality coffee and the Starbucks Experience while 
conducting its business in ways that produce social, environmental 
and economic benefits for communities in which it does business. 
In addition to its retail operations, the Company produces and 
sells bottled Frappuccino® coffee drinks, Starbucks DoubleShot® 
coffee drink, and a line of superpremium ice creams through 
its joint venture partnerships. The Company’s brand portfolio 
provides a wide variety of consumer products—innovative 
superpremium Tazo® teas and exceptional compact discs from 
Starbucks Hear Music™ enhance the Starbucks Experience 
through best-of-class products. The Seattle's Best Coffee® and 
Torrefazione Italia® Coffee brands enable Starbucks to appeal to 
a broader consumer base by offering an alternative variety of 
coffee flavor profiles.
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Starbucks is p roud  to support the 
in au gu ra l C lin to n  G lobal In itiative

From farmer to customer, we are committed 
to sustainable business practices.

For more inform ation, please review our 
Corporate Social Responsibility A nnual Report at www.starbucks.com/csr

© 2005 Starbucks Coffee Company. All rights reserved.

http://www.starbucks.com/csr


The Rockefeller Foundation

The Rockefeller Foundation is a global philanthropy that seeks 
to expand opportunities for poor people and to help ensure that 
the benefits of globalization are shared more equitably.

Established in 1913, it is one of the nation’s oldest and largest 
private foundations. Some of its most significant investments his­
torically include helping establish the field of public health in the 
United States and internationally, supporting the scientific inquiry 
that helped spur discovery of a vaccine against yellow fever, 
and supporting the research that led to the modernization of 
agriculture known as the “Green Revolution” that has fed 
billions of people. These efforts and many others reflect a core 
commitment to the value of generating new ideas, as well as 
better harnessing existing knowledge, to address the challenges 
faced by poor people.

In recent years, the Foundation has helped to create several 
public-private partnerships to develop new drugs and vaccines 
to tackle diseases such as HIV/AIDS, malaria and tuberculosis.
In Africa, the Foundation and partners are helping to strengthen 
universities in order to stimulate economic and civic development. 
The Foundation is also supporting leading science in Africa to 
increase food production on the continent and is working to 
improve small farmers’ access to market opportunities that can 
foster greater income generation and advance economic 
development. In the United States, the Foundation has made 
long-term investments to promote inner-city revitalization, including 
an initiative that supports affordable housing and commercial 
development in 23 U.S. cities.

Today the Rockefeller Foundation has an endowment of $3.2 
billion, and makes an average of $140 million in grants and 
programmatic investments each year.


